
 

 
Europe Chain Hotels Market Review – November 2007 
 
London is strongest overall hotel market in Europe 
 
The London chain hotel market is the best overall performer in Europe, according to the latest 
HotStats survey of 10 European cities by TRI Hospitality Consulting.  
 
London enjoyed the highest room sales and occupancy in November, plus the second lowest 
payroll costs, resulting in the second highest profit per available room, as measured by income 
before fixed charges (IBFC). 
 
Although occupancy dropped by 1.8 percentage points to 86.7 per cent, London’s chain hotels were 
the fullest in Europe. Amsterdam and Paris were not far behind with occupancies of 84.8 and 83.8 
per cent respectively. 
 
“Overall, London’s chain hotels are generating the most revenue and profit due to the winning 
combination of high volume and sales. Although Moscow has the edge on a profit per available 
room basis, London beats Moscow on profit per hotel because of its far higher average occupancy.  
At 68 per cent, Moscow’s occupancy is the weakest in the survey,” said Jonathan Langston, 
managing director, TRI Hospitality Consulting.  
 
MTV Awards help profits jump in Munich 
 
Hotels in Munich experienced the largest jump in profitability during November  
The Bavarian capital saw a sample of its chain hotels enjoy a 47.8 per cent hike in IBFC per 
available room to Eu62.82. 
 
“November is always a strong month for trade fairs and Christmas-related leisure demand in 
Munich. But the influx of international pop stars and their entourages for the MTV Awards 
provided an extra boost to profits, particularly for the city’s five star segment,” said Langston.  
 
However, starting from a relatively low base in November 2006, Munich’s improved IBFC PAR 
still only took it to sixth place in the survey. 
 
Budapest recovery gathers pace 
 
After slender performance improvements in September and October, Budapest’s recovery appears 
to be gathering pace with more substantial increases in occupancy, up 5.4 points to 70 per cent, and 
revpar up by 12.2 per cent to Eu67.60 occurring in November.   Budapest’s hotels stabilised their 



 

wage costs and achieved the fourth largest increase in profitability with IBFC PAR up by 30 per 
cent to Eu39.05.  
 
“Although the long term trend is not positive and Budapest had the lowest IBFC PAR in both 
November and the year to date, it is at least encouraging to see some emphatic profit growth for a 
change, rather than the worrying drops that occurred earlier in the year,” said Langston. 
 
BATIMAT boost profits in Paris 
 
Paris enjoyed the second highest profit improvement with IBFC up by 44.1 per cent to Eu 93.48. 
This was the result of occupancy up by nearly 10 percentage points compared to November 2006, 
strong rate and revpar growth, plus a 3.2 point reduction in wage costs.  
 
A major contributor to Paris’s strong performance was the bi-annual BATIMAT international 
construction exhibition held at Paris Expo, which attracted a record 447,738 visitors over its five-
day run. 
 
However, in absolute terms, Amsterdam pipped Paris to the post as the third most profitable city in 
the survey with IBFC of Eu94.13 PAR compared to Eu93.48 in the French capital. 
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