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Executive Summary 

EGYPT MARKET SNAPSHOT 

 

The 2011 Revolution in Egypt witnessed the overthrow of President Mubarak; the 

tourism and hospitality sector was severely affected as unemployment rates 

increased and multiple tourism companies went bankrupt. 

 

Tourism GDP increased in 2013, contributing to 12.6% of Egypt’s total GDP. As 

the political situation is currently unresolved, the share tourism contribution is 

expected to remain the same over the next 4 years. 

 

Egypt’s inbound tourism increased by 17% in 2012, however  this figure 

decreased by 17% in 2013 due to the political instability, with major cities 

experiencing high tourist decreases. This drop has resulted in the share of 

domestic spending surpassing that of foreign tourists in 2012. 

 

Europe is the largest source market for Egypt, accounting for 70% of international 

arrivals in 2013 (8.2 million tourists), followed by Middle Eastern visitors with 17% 

share (2.0 million tourists). Egypt’s possible ruling under the conservative Muslim 

Brotherhood could deter European tourists in the future, but Middle Eastern 

arrivals are more likely to increase as a ban on alcohol and same gender 

beaches would be implemented. 

 

Egypt had 1,110 hotel properties in 2013, and 54 million overnight stays were 

registered. In 2013 Hilton Hotels and Resorts opened the 158-room Hilton 

Alexandria Corniche, its second property in the coastal city and its 19th in Egypt.  

Despite the political instability, major global chains maintained their development 

plans in 2012. 

 

During the first half of 2013, the primary leisure destinations in Egypt – Sharm El 

Sheikh and Hurghada – witnessed an increase in domestic and international 

tourist arrivals. 

 

This led to higher occupancy and ADR rates but was soon followed by the July 

2013 coup d’état against President Morsi, leading to travel warnings against 

Egypt and resulting in downward pressure on hotel performance in the Red Sea 

coastal cities, bringing the total number of hotel closures to 86 since the start of 

the Arab Spring. 

 

Even though the political situation in Egypt is currently unresolved there are 

positive signs that indicate the tourism and hospitality market will eventually 

recover as the government is putting in efforts to return to 2010 market levels. 

A solid indicator of Egypt’s tourism optimistic future is the upcoming pipeline of 

capital-intensive luxury hotel developments which have faced several delays but 

are still moving onward with a long-term view in mind. 

Despite the socio-political unrest of the past three years, investors in Egypt’s 

tourism and hospitality sectors must consider a long term view, keeping in mind 

the strong tourism fundamentals which are at the very base of the Egyptian 

economy. 
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Country Market Snapshot 

2013
Y-O-Y Growth

2012-2013

Egypt Population

(Millions)

83.4 2.0%

Egypt GDP

(EGP Billions)

1,704.6 1.9%

Egypt Tourism GDP

(EGP Billions; Real Growth %)

217 -2.0%

Travel & Tourism Capital Investment

(EGP Millions)

30 -4.0%

Total Inbound Tourists to Egypt

(Millions)

9.4 -2.0%

Total Domestic Tourists to Egypt

(Millions)

15.9 8.8%

Total Overnight Stays

(Millions)

53.9 1.6%

Total Egypt Hotel Occupancy %

(Occupancy %)

55.4% 5.0%

Total Egypt Hotel ADR

(EGP)

519 12.0%
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In 2013 the total contribution of the travel and tourism industry was EGP 217 

billion, accounting for 12.6% of Egypt’s GDP. The country has historically been 

extremely reliant on these sectors as Egypt has strong tourism market 

fundamentals. 

 

The 2011 Revolution led to the overthrow of President Hosni Mubarak after 30 

years of ruling. What ensued was political instability which led to reduced safety, 

increased unemployment rates and the decline in tourism. 

 

The political situation worsened in July 2013 as the new President, Mohamed 

Morsi, was ousted by the army after only one year of ruling, leading to a further 

downturn in the tourism sector. 

 

As a result, travel and tourism GDP decreased by 1.2% (in constant prices) from 

2012 to 2013, accounting for 12.6% of GDP in 2013. However, real GDP dropped 

by -15.7%, which led to a large number of tourism companies declaring 

bankruptcy. 

 

DOMESTIC AND FOREIGN VISITOR SPENDING 

 

According to the WTTC, in 2013 domestic tourism represented 66.9% of total 

spending, while the remaining 33.1% came from foreign tourists. Domestic 

spending is forecasted to grow by 1.1% in 2014. 

 

Due to the initial revolution in 2011 foreign arrivals declined and visitor spending 

decreased by 28% from 2010. After the parliamentary elections were held in Q4 

2011 and the stabilization of the political situation in the following months, foreign 

spending increased by a mere 1.8%. However, the number of tourist arrivals 

remained relatively low and the share of domestic spending overtook international 

spending.  

 

Leisure tourism in Egypt is the largest market segment followed by business and 

conference tourism as it continues to grow. The tourism board is putting in efforts 

to increase health tourism in Cairo so increased visits are expected for this 

segment. Demand for residential tourism, eco-tourism and adventure travel is 

forecasted to grow in the next few years. 

 

LEISURE AND BUSINESS SPENDING 

 

Leisure spending is estimated to contribute 69.7% of travel and tourism GDP in 

2014. WTTC forecasts this figure to remain fairly stable until 2017. 

 

Business spending is expected to remain low until the political and economic 

situation in Egypt stabilizes. Although business spending in the country has 

historically been lower than leisure spending, this figure has further decreased 

after the uprisings. 

 

TOURISM CAPITAL INVESTMENTS 

 

Capital investments in tourism assets saw a decrease of 10.5% in 2011 as the 

overthrow of President Mubarak had a halting effect. In 2012, capital investment 

reached EGP 30 million – a small growth of 0.5% from the previous year. 

However it is unlikely to remain stable until 2015 before picking up in 2016 

onwards. 

 

 

 

 

 

 

 

 

 

 

 

Egypt Tourism Economics 
Travel & Tourism Direct Contribution 

to GDP 2010-2017(f) 

Leisure vs. Business Spending 2013 

Source: WTTC, 2014 

Source: WTTC, 2014 

Source: WTTC, 2014 

Domestic vs. Foreign Spending 

2008-2014(f) 

Travel & Tourism Capital Investment 

in Egypt 2010-2017(f) 

Source: WTTC, 2014 
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Egypt is developing its rail infrastructure to boost tourism flows around the 

country – domestic the and international.  

 

Terminal 2 at Cairo International Airport has been under renovation and 

expansion since April 2010, with capacity being doubled to 24 million passengers 

per annum. Construction is scheduled for completion in 2014. 

 

A new passenger terminal is under construction at Hurghada International Airport 

and is looking at a 2014 opening date, but is marred by construction delays. With 

the new terminal, the airport will be able to capacitate a total of 13 million 

passengers annually.  

 

TRAVEL AND TOURISM COMPETITIVENESS INDEX 

 

The World Economic Forum ranked Egypt 85th in the 2013 Travel & Tourism 

Competitiveness, down 21 places from its previous ranking in 2009. This drop is 

the effect of the rising political instability in the country, as Egypt ranked last in 

2013 in the ‘Safety & Security’ criteria. 

 

The increasing magnitude of crime, violence and unreliable police force were all 

factored into the lower competitiveness ranking. 

 

INBOUND TOURISM ARRIVALS 

 

In 2011 Egypt’s tourist arrivals decreased by 33.2% when the political uprising 

against President Mubarak occurred. Inbound tourism picked up in 2012 by 

17.1% as the revolution subsided and safety levels went back up. 

 

The number of tourists in Cairo increased by 8% in 2012, while Sharm El Sheikh 

and Hurghada saw increases of 10% and 6%, respectively, as these cities are 

perceived as more stable and safe. 

 

After the July 2013 coup, inbound tourism into Egypt was deterred once again. A 

total of 9.4 million tourists visited Egypt in 2013, representing a decrease of 

17.9% year-on-year and essentially returning the industry to its 2011 lows. 

 

Inbound tourism dropped 17.9% in 2013 to 9.4 million tourists as repercussions 

from the revolution were felt over the entire year. Tourist numbers reached 11.5 

million in 2012, however, the renewed unrest witnessed in 2013 is expected to 

result in subdued international visits. BMI forecasts the total number of tourists to 

reach 10 million by 2017. 

 

Cruise ship tourism is expected to play an increasingly important role within 

Egypt’s tourism industry in the next five years, as the country recovers from 

socio-political instability. 

 

DOMESTIC TOURISM 

 

The year 2012 witnessed an 8% increase in the domestic tourism movement 

within Egypt to 14.6 million trips, as heavy promotions and low price policies in 

hotels have been implemented to attract domestic visitors. 

 

Although Alexandria was recently affected by a travel ban, it is the most popular 

destination for domestic tourists having received 7.6 million individuals in 2012, a 

12% increase over 2011. 

 

South Sinai  (which includes Dahab, Nweiba and Sharm El Sheikh), was the 

second strongest region for domestic tourism, attracting 3.9 million individuals in 

2012, followed by Hurghada, (which includes Hurghada City, Marsa Alam and 

Sahl Hashish), with 1.9 million domestic tourists in the same year. Cairo received 

only 0.6 million domestic tourists in 2012, a decline of -21% since 2010. The 

majority of visits were for business purposes. 

Inbound Tourism to Egypt 

2010-2017(f) 

Source BMI. 2014 

Source: CAPMAS, 2014 

Airport Capacity Increase 

Source: Colliers International, 2014 

Domestic Tourism within Egypt 

2010-2017(f) 

Source Euromonitor International,. 2014 

Source: CAPMAS, 2014 
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EGYPT SOURCE MARKETS 

 

The largest source market for Egypt in 2013 is Europe, with 8.2 million tourists 

(70% of tourists) visiting from the continent, followed by the Middle East with 2.0 

million visitors (17%). Africa, Asia and North America each accounted for around 

4% of inbound tourists to Egypt in 2013. 

 

Russia is the most important source market country for arrivals into Egypt, with 

an estimated 2.8 million tourists. This figure will further increase as BMI forecasts 

Russian visitors to grow by 38% from 2014 until 2018. 

 

In August 2013, European tour operators suspended journeys to the country due 

to the popular uprisings and the subsequently lower security levels in Egypt.  

 

Egypt’s possible ruling under the conservative Muslim Brotherhood could possibly 

deter European tourists, but Middle East arrivals are more likely to increase as a 

ban on alcohol and same gender beaches would be implemented. 

 

Whilst Egypt’s resort hotels and all-inclusive mostly target Europeans, luxury 

hotels are primarily frequented by the domestic market and tourists from the Gulf 

Cooperation Council, with only a small portion of Europeans. 

 

HOTELS CURRENT SUPPLY 

 

Hilton Worldwide is the best represented hotel chain in the country, with 7,000 

keys in the country and another 2,100 in the pipeline. Starwood are second with 

4,400 existing keys and 592 keys in the pipeline. Iberhotel, Accor and Marriott 

International are also well represented in Egypt.  

 

The majority of branded properties are in Cairo, Sharm El Sheikh and Hurghada, 

given the large influx of international visits to these cities.  

 

Direct flights from European source markets to Sharm El Sheikh and Hurghada 

benefit hotels and therefore make them attractive for investors to develop more 

properties, despite the discounted rates witnessed as of late. 

 

HOTELS FUTURE SUPPLY 

 

A total of 17 new properties offering 5,900 rooms are expected to be under 

construction in Egypt. The majority of these hotels will be launched in the coastal 

area of Sharm El Sheikh which is relatively more stable and safe compared to 

Cairo. 

 

The forthcoming supply will include branded properties such as The Address 

Hotels which is scheduled to launch 3 properties, 1 in Cairo and 2 in Alexandria. 

The 6th Hilton property in Cairo is expected to open in 2014, with 257 keys and 

conference facilities. 

HOTELS DEMAND 

In 2013 approximately 54 million overnight stays were registered in Egypt’s 

hotels, an increase of 1.6% from 2012. With the new government in place 2012 

witnessed higher levels of security and stability than 2011 as efforts to attract 

guests back to Egypt were implemented. 

 

BMI forecasts a drop in the number of overnight stays for the next few years, 

down from 53.8 million in 2011 to 53.5 million in 2018, primarily the result of the 

recent political and social instability. 

 

 

 

 

 

  

 

Total Overnight Stays 2010-2017(f) 

Source: BMI, 2014 

Major Hotel Groups Present in Egypt 2014 

Source: Colliers International, 2014 

Egypt Hotels Market 
Egypt Hotel Source Markets 2014 

Source: BMI, 2014 
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MAJOR EGYPT CITIES KEY PERFORMANCE INDICATORS 

Hotels in Egypt’s main cities attained an average of 52.8% occupancy in H1 

2013, a growth of 7.2% from the same period in 2012. These cities include 

those along the Red Sea – Sharm El Sheikh, Hurghada, and Marsa Alam – 

cities along the River Nile – Luxor and Alexandria and the capital city, Cairo. 

 

Egypt’s tourism inflows increased in H1 2013 as the stability of the country was 

increasing. The average ADR for hotels during this period showed a 16% 

increase from H1 2012. 

  

• Hurghada achieved the highest occupancy growth of 58.1% from 2012 to 

2013 amongst Egypt’s major tourist destinations. However, for the month of 

December 2013, the city experienced an occupancy decrease of -13.4%.  The 

ADR growth remained positive with a 10.4% growth from 2012 to 2013. 

 

• Sharm El Sheikh witnessed a minor occupancy decrease of -6.8%, as the 

coastal cities in Egypt are considered to be comparatively safer than Cairo, 

where the uprisings take place. The ADR rose 4.1% in FY 2013, a positive 

sign for hoteliers in the relaxed coastal city. 

 

• Cairo witnessed the highest occupancy decrease of -33.9% from 2012 to 2013 

and the ADR grew by 15.9%. 

 

• Hotels in Alexandria saw a drop in international visits due to the implemented 

travel warnings, thereby lowering occupancy rates since international tourism 

is its main source market. 

 

• Luxor mainly caters to religious tourists, largely attracting domestic market 

along with GCC and Arab nationals. The city faced some turmoil during the 

2013 uprisings which led to the decrease of occupancy rates. 

 

• In comparison to the other tourist destinations in Egypt, Marsa Alam was not 

popular with foreign tourists in 2013. As was the case in Alexandria, Marsa 

Alam mainly catered to domestic tourists and missed out on its usually high 

influx of international tourists due to the looming travel bans. 

 

 

Cairo In Focus 
 

CAIRO HOTELS MARKET 

 

Downtown Cairo experienced the highest fluctuation for the period FY 2012 to 

FY 2013 as the uprisings took place in this area. Downtown Cairo’s ADR was 

100% higher than Heliopolis’ and 175% higher than Giza’s, although it achieved 

the lowest occupancy rates. 

 

Hotels in Downtown Cairo witnessed the largest drop in average occupancy 

rates from 2012 to 2013 – a decrease of 34% – while Giza and Heliopolis saw 

the average occupancy drop by 17.6% and 10.7% respectively. 

 

Prior to the 2012 uprising, the hospitality market received a majority of corporate 

tourists and visitors for meetings, incentives, conferences and events . 

 

The events of 2011 affected all market segments, in particular the MICE and 

leisure segments, with decreases of 60% - 77% from 2010 to 2011. However, in 

2012, groups travelling to Cairo accounted for 3.3 million trips, showing stages 

of a recovery. MICE represents 54% of business inbound arrival in 2013 

accounting to 1.1 million visitors. 

 

Hotel Performance Movements in Egypt 

Major Cities FY 2012 - FY 2013 

Source: STR Global, 2014 Colliers International, 2014 
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Occupancy 

Average Daily Rate%

%
Change %

Hotel Performance Movements in Egypt 

Major Cities YTD Feb 2013 – YTD Feb 2014 

Source: STR Global, 2014 Colliers International, 2014 
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%
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CURRENT STATE OF CAIRO’S HOTEL LANDSCAPE 

A citywide state of emergency and night-time curfew imposed in Cairo City after 

the July 2013 coup, exerted downward pressure on the hospitality market. 

However as of November 2013, the curfew had been lifted, representing the first 

step in the market’s recovery. 

 

Increased Ancillary Revenue 

Upscale and luxury properties in downtown Cairo are seeing increased business 

from F&B and banqueting, mainly due to the hotels' increased security measures. 

Conferences, events and weddings make up the majority of ancillary service 

utilization. 

 

Customer Segments 

In the past, Cairo's luxury hotels had less than 4 main customer segments, but 

are now witnessing segment diversification as hotels are heavily investing in 

online travel sales. This is being implemented to increase tourism and 

establishing online offers with heavy promotions – aiming to increase competition 

based on volume rather than on price. 

 

Service Charge Modification 

Prior to the downturn of the market, the service charge at Cairo hotels was used 

just to cover the payroll expenses. The government has recently implemented 

initiatives where a hotel's service charge is being counted towards revenues, and 

as a result these hotels have witnessed increasing profitability levels. 

 

New Luxury Hotels 

New luxury hotels are currently under development in Cairo, including the 248-

key Royal Maxim Hotel Kempinski (2014), the 331-key Nile Ritz Carlton (2014), 

the 292-key St. Regis (2015) and the 350-key Shaza Cairo Nile (2017). 

 

Despite the situation in the streets, the government is increasing efforts to return 

to a peaceful state which would thereby promote travel within the country, as the 

hospitality market would benefit from domestic tourism. 

 

Conclusion 
 

Despite an uncertain future and ongoing protests, the situation seems to be 

calming down in Egypt as countries lift their travel bans to certain cities such as 

Alexandria, Luxor and Sharm El Sheikh. 

 

Lower hotel room rates are enticing price sensitive visitors to stay in the country's 

coastal resorts, while domestic tourism is also playing a part in keeping the Red 

Sea occupancies stable and higher than the average. 

 

Egypt is traditionally a tourism based economy, and the long standing, strong 

market fundamentals make the country a good investment opportunity in the long 

term. A solid indicator of Egypt’s tourism promising future is the upcoming 

pipeline of capital-intensive luxury hotel developments, which have faced several 

delays, but are still moving onward with a long-term view in mind. 

 

Although the country has been marred by political upheavals and social unrest, 

real estate investors must see beyond the current turmoil and not shy away from 

Egypt's mature tourism industry.  

 

An important aspect of the economic recovery will undoubtedly be drawn out from 

the tourism industry. Positive forecasts of increasing tourist numbers and 

increased capital expenditure provide an optimistic outlook on what has been a 

tumultuous past three years. 

 

 

Cairo Hotel Market Segmentation 2014 

Source: Colliers International, 2014 

Hotel Performance Movement in Greater 

Cairo  FY 2012 – FY 2013 

Source: STR Global, 2014 
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APPENDIX:  TIMELINE OF EVENTS IN EGYPT 

  H1 2011 – Q1 2014 
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• Following the 2011 Revolution, criminal incidents were on the rise, some targeting foreign visitors.
• The number of tourists dropped in the last quarter by 29.2 percent to 2.9 million, compared to 4.2 million at the 

same time in 2010, according to official figures.

• Multiple travel bans to Egypt implemented by the majority of Western nations.
• During H1, Cairo achieves 40% occupancy, a 25% drop from 2010, and Sharm Al Sheikh is at 58% occupancy, 

a 20% drop from 2010, as authorities warn of the collapse of the tourism sector.

• Only 25% of all floating hotels are operational, with a meager 3% occupancy amongst them.

• Travel agencies such as Thomas Cook and TUI Travel cancel trips and restrict visitation to Egypt
• Sharm Al Sheikh occupancy rates dip -7% compared to the same period last year, whereas Hurghada City is the 

busiest with occupancy levels often reaching 77-80%. 

• Occupancy rates in Aswan (8.5%) and Luxor (25%) don't see any sign of improvement.

• Parliamentary elections started towards the end of the year.
• Occupancies rebound in Hurghada, the only city showing an optimistic performance in Egypt, with occupancy 

rates above 65%

• Tourism is one of the bright spots of the economy, as the number of tourist arrivals reaches 5,9 million, a 13% 
increase year-on-year.

• The average occupancy rate in Egypt reaches 52.8%, representing an optimistic 7.2% growth from H1 2012. 

Countrywide ADR reached EGP 511.9, an increase of 16% increase year-on-year.

• Uprisings against President Mohammed Morsi revive political unrest, dampening the tourism outlook as hotel 
occupancies in the Red Sea region drop from 80% to below 35%.

• Russia and Italy - two of the top source tourism markets - reissue travel warnings for Egypt.

• The number of hotel closures in cities along the Red Sea reaches 86 as tourism revenues decline.

• Egypt's tourism revenue sinks by 41 percent to $5.9 billion in 2013 compared to a year earlier.
• The number of tourists visiting Egypt fell by 17.9% to from 11.5 million tourists in 2012 to 9.5 million in 2013.
• Regional tourism is down as well. Just 1.8 million tourists came from Arab countries in 2013, as opposed to 2.3 

million in 2012.

• A militant Islamist group warns tourists to leave Egyptand threatens to attack any. This puts Egypt as a very 
dangerous destination for visitors.

• Germany's foreign ministry changed its travel advice, telling travelers to be cautious about going toEgypt.

• Several countries have now lifted their travel alerts, yet the situation will require a period of sustained political 
stability for Egypt to reaffirm its status as a strong tourism player.
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The information contained herein has been obtained 

from sources deemed reliable. While every reasonable 

effort has been made to ensure its accuracy, we cannot 

guarantee it. No responsibility is assumed for any 

inaccuracies. Readers are encouraged to consult their 

professional advisors prior to acting on any of the 

material contained in this report. 

COLLIERS INTERNATIONAL MENA REGION 

Colliers International has been providing leading advisory services in the  Middle East 

and North Africa region since 1996 and Saudi Arabia since 2004. Regarded as the 

largest and most experienced firm in the region, Colliers International’s expertise covers 

Hotels, Residential, Commercial, Retail, Education and Healthcare sectors together with 

master planning solutions, serviced from the five regional offices. 

Colliers Research Services Group is recognized as a knowledge leader in the real 

estate industry, providing clients with valuable market intelligence to support business 

decisions. Colliers’ research analysts provide multi-level support across all property 

types, ranging from data collection to comprehensive market analysis. 

COLLIERS INTERNATIONAL HOTELS 

Colliers International Hotels division is a global network of specialist consultants in hotel, 

resort, marina, golf, leisure an spa sectors, dedicated to providing strategic advisory 

services to owners, developers and government institutions to extract best values from 

projects and assets. The foundation of our service is the hands-on experience of our 

team combined with the intelligence and resources of global practice. Through effective 

management of the hospitality process, Colliers delivers tangible financial benefits to 

clients. With offices in Dubai, Abu Dhabi, Jeddah, Riyadh and Cairo, Colliers 

International Hotels combines global expertise with local market knowledge.  

SERVICE AT A GLANCE 

The team can advise throughout the key phases and lifecycle of project:  

• Destination/Tourism/Resort/Brand Strategy 

• Market and Financial Feasibility Study 

• Development Consultancy & Highest and Best Use Analysis 

• Operator Search, Selection and Contract Negotiation 

• Pre-Opening Budget Analysis and Operational Business Plan 

• Owner Representative/Asset Management/Lenders Asset Monitoring 

• Site and Asset Investment Sale and Acquisition/Due Diligence 

• RICS Valuations for Finance Purposes and IPOs 

OUR REGIONAL EXPERIENCE 

• Strategic Advisory and Hospitality Capital Valuation for more than 32,400 keys with a 

total asset value in excess of AED29.4 Billion 

• Hotel Operator Search, Selection and Contract Negotiation in excess of 7,200 keys 

with client savings averaging  AED10.4 million 

• In excess of 17,258 keys proposed within Highest & Best Use, Market & Financial 

Feasibility Studies for Hotels, Resorts & Serviced Apartments 

• Highest & Best Use, Market & Financial Feasibility Studies for Hotels & Serviced 

Apartments with a total estimated net asset value in excess of AED 36.2 Billion 

• In Excess of 4,635 Hotel Keys under Asset Management as Owner’s Representative 

 

485 offices in  
63 countries on  
6 continents 
 
• $2.1 billion in annual revenue 

• 1.46 billion square feet under 

management 

• 15,800 employees 

• $75 billion total transaction value  

 

COLLIERS INTERNATIONAL HOTELS 

P O Box 71591 

Dubai 

United Arab Emirates 

 

Filippo Sona  

Director | Head of Hotels | MENA Region 

MAIN  +971 4 453 7400  

MOBILE +971 55  899 6102 

EMAIL   filippo.sona@colliers.com 

 

EGYPT  |  2014  |  TOURISM & HOTELS  |  MARKET SNAPSHOT 
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OUR SERVICES 

Colliers International provides specialized services to owners and occupiers on 

a local, regional, national and international basis. The foundation of our service 

is the strength and depth of our specialists. Our clients can depend on our 

ability to draw on years of direct experience in the local market. 

Our professionals know their communities and the industry inside and out. 

Whether you are a local firm of a global organization, we provide creative 

solutions for all your real estate needs. 

  

 

 

COLLIERS INTERNATIONAL 

offers a comprehensive portfolio of 

real estate services to occupiers, 

owners and investors on a local, 

regional, national and international 

basis. 

 

 

KSA  |  2014  |  COLLIERS INTERNATIONAL SERVICES 

OUR SERVICES INCLUDE: 

• BROKERAGE SALES  & LEASING 

• CORPORATE SOLUTIONS 

• DEVELOPMENT SOLUTIONS 

• HOTEL SERVICES 

• HEALTHCARE & EDUCATION 

• INVESTMENT SERVICES 

• PROJECT MANAGEMENT 

• REAL ESTATE MANAGEMENT 

SERVICES 

• RETAIL ADVISORY SERVICES 

• VALUATION & ADVISORY SERVICES 

WE COVER THE FOLLOWING CORE 

SECTORS AS WELL AS MANY 

SPECIALIZED PROPERTY TYPES: 

• OFFICES 

• INDUSTRIAL & LOGISTICS 

• RETAIL & SHOPPING MALLS 

• RESIDENTIAL 

• HOTELS, RESORTS, MARINAS, GOLF 

COURSES & SPAS 

• SCHOOLS, UNIVERSITIES, 

HOSPITALS & MEDICAL CLINICS 

• AIRPORTS 

• MIXED USE 

WORLD WIDE OFFICES 

 

MIDDLE EAST & NORTH AFRICA (MENA) OFFICES 
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Accelerating success. www.colliers.com 

Filippo Sona  

Director | Head of Hotels | MENA Region 

MAIN  +971 4 453 7400  

MOBILE +971 55  899 6102 

EMAIL   filippo.sona@colliers.com 

 

Colliers International MENA Region 

Dubai | Abu Dhabi | Riyadh | Jeddah | Cairo | Doha 

 


