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Spa Tourism Facts & Figures

The MENA region has experienced a dramatic growth in it's wellness and spa economy, with UAE at the forefront of this
growth. Recent forecasts by Euromonitor suggest that the UAE spa industry is estimated to be valued at US$435m,
accounting for 14% of the MENA spa market, and is estimated to exceed US$500m by 2020.

DUBAI HOTEL SPA REVENUE BREAKDOWN
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Treatment Revenue
54% - 88%

“Within the UAE, Dubai’s spa market is in the

lead with more than 200 spas currently in
operation, and more than 25 new hotel spas are
expected to open in 2017" 4

AOverall, the Dubai Hotel Spa market
has experienced a decline in average
treatment rates. This trend is more
pronounced in resort spas due to the
drop in hotel guest capture rate and
increase in resident demand, who tend
to be more price-sensitive.

Membership Revenue
5% - 30%

A65% of spa operators experienced an
increase in membership enrollments in
the first half of 2016 compared to the
same period last year.

AAdditionally, increased pressure from
new entrants in the market and the
rising popularity of spa & beauty apps
offering a variety of promotions and
discounts has increased competition in
the industry.

ACombined gym and spa memberships
are more popular than spa-only
memberships with the basic, annual

kage being th t lar.
AHowever, the number of treatments package being the most popuiar

sold per day has shown an upward
trend indicating increasing demand for
spa treatments, thus retaining a

AResort spas charge a higher premium
on membership than city spas as they
provide guests with access to a
greater range of facilities, including

positive outlook for the Dubai hotel spa
market.

beach access.

DUBAI HOTEL SPA GUEST PROFILE

45%-55% % of total spa guests

ﬁ Domestic

2. UK

1. GCC g Regional  25%-30%

3. India Male Female
42% - 46% 51% - 60%

DUBAI HOTEL SPA MARKET OUTLOOK

68% of spa operators reported that
recruitment and finding the right talent was
the biggest challenge faced last year, followed
by the increasing price sensitivity of
customers.

This will continue to be a challenge for Dubai’s
hotel spas as new entrants and the rising
popularity of spa apps featuring the latest
promotions and discounts will put added
pressure on hotel spas.

Despite the challenges, the Dubai hotel spa market
continues to experience increasing demand, with
a 9% increase in the average number of
treatments sold per day in H1 2016 compared to
H12015.

As the spa & wellness sector continues to grow in
the region, hotel spas will have to innovate to
adapt to increasing demand but an increasingly
price sensitive customer base.

CHALLENGES
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Wellness Travel & Spa Trends 2017

In 2016, the wellness and spa industry saw a vast range of trends emerge. As more people adopt healthier lifestyles,
industry experts will continue to explore innovative strategies to make wellness more accessible instead of aspirational.
Healthy habits will be integrated into holidays and corporate travel, as todays travelers are willing to commit their time and
money to wellness. Below are some of the trends expected to emerge over the next year as a result of increased wellness

and spa travel.

HEALTHY HOLIDAYS

The wellness travel industry has seen a rise in
the number of healthy holidays, such as eat
well, detox holidays and get-fit boot camps. In
Dubai, this trend has translated into an increase
in the number of wellness packages offered at
spas, such as the Signature Wellness Journey
at Balance Wellness by Anantara and Talise
Wellness by Jumeirah.

HIGH TECH AND HIGH TOUCH

With the increasing number of millennial
travelers, the wellness & spa industry has seen
an increase in online-driven booking methods.
For example, spa apps such as Vaniday and
BEEM are becoming increasingly popular in
Dubai. In 2017, we can expect to see additional
features, such as “instant chat with your
wellness professional”, to customize the
experience.

ONE STOP SHOP

The industry has experienced increased demand for
facilities offering wellness, spa and beauty solutions
under the same roof. Recent years have seen the -
rising popularity of medi-spas and non-invasive —
treatments that offer quick results. This trend is S J
expected to continue in 2017, with hotels offering =~ e
cosmetic and wellness solutions such as Madinat
Jumeirah’s DNA Wellness Centre and ShuQui Spa
at Atlantis Dubai.

LOCAL EXPERIENCE

Today’s wellness travelers are looking for a full
experience, which embraces the local culture,
heritage and sights. Safari holidays in Africa,
for example, are increasingly including yoga,
spa and meditation as part of the itinerary. In
Dubai, the Desert Yoga and Meditation camp
took place in March 2016 for the 4" year in a
row. Desert resorts in the region may benefit
from this trend.
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AFFORDABLE & ACCESSIBLE

Once considered a luxury, wellness is now
becoming part of everyday life - from how
people work to how they travel. As a result, we
can expect to see a shift in the positioning of
spa & wellness from exclusive to mainstream.
One such initiative is WorldCare Wellness
Village, the largest wellness centre set to open
in Dubai Healthcare City, which will provide
easy and open access to wellness facilities and
programmes.

ECO-FRIENDLY & AGRI-TOURISM WELLNESS

Wellness travelers are placing greater emphasis
on reduced-footprint holidays and naturally
sourced remedies. In the region, this has given
way to conscious resorts such as Al Maha
Beach Resort & Spa, Desert Islands Resort &
Spa by Anantara, and edible resorts such as
Waldorf Astoria The Palm with its own micro-
garden. In 2015, The Saudi Commission for
Tourism and Antiquities granted agri-tourism
membership licenses to a number of farm
owners to develop agri-tourism in the region.

HOTEL FITNESS

The franchise fitness industry in Dubai has
grown dramatically, with every international
trend entering the market, such as cross fit,
calisthenics, indoor cycling, barre-based
workouts, aerial yoga, etc. We can expect to see
a change in the way the hotel gym is
approached, as hotels take on the franchise
fitness trend. For example, Oberoi Dubai and
Dusit Thani Abu Dhabi feature indoor cycling
studios, and yoga classes are offered at the
Lost Chambers Aquarium at Atlantis Dubai.

WORKSHOPS & CONFERENCES

With the number and frequency of wellness and
spa conferences increasing in the GCC,
professionals have started to show a greater
interest in the region. From Yoga teacher
training workshops and mentoring

programmes to large-scale spa &

wellness conferences and exhibitions,

Dubai's hotels can expect to welcome a greater
number of spa and wellness professionals - the
wellness MICE traveler.
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Definition of Health / Medical & Wellness

Medical Tourism Definition

“Medical tourism is where people who live in one country travel to another country to
receive medical, dental and surgical care, while at the same time receiving equal to or
greater care than they would have in their own country.

Medical tourists travel for medical care because of affordability, better access to care
and a higher level of quality care.”
-Medical Tourism Association

Wellness Tourism Definition

“Wellness travel is about travelling for the primary purpose of achieving, encouraging
and maintaining maximum health and sense of well-being.

It is about being proactive and discovering ways to promote a healthier, less stressful
lifestyle and attaining life balance.”

-National Wellness Institute

SIZE OF THE MEDICAL & WELLNESS MARKET
Medical Tourism Providers

} Marke! sze 2013 Source

. . . USS 55bn Patients Beyond Borders
Clinics and Medical Centres USS [50-60]bn  Stanford Research Institute
No. of patients

app.11 millon Patients Beyond Borders

L app. Tmilion Stanfocd Research Institute
app. Smilion Medical Tourism Association

‘. ,’ Hospitals

|

Average spending per patient (USS) )

USS [4,545-5.455] Patients Beyond Borders
b 5 USS [7.145-8,570] Stanford Research Institute
USS (7.475-15,833] Medical Tourism Association

- - Source: Stanford Research Institute 2013, Colliers International 2016

Wellness Tourism Providers

Beauty and Medical Spas — Wellness Tourism
524 m trips
Lifestyle Resorts
. .« .
A Spiritual Retreats 60 m tips (13 19) 'Memationa
Ne/" :
Sports and Fitness
Source: Stanford Research Institute 2013, Colliers International 2016
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Secondary Wellness
455 m trips (86.9%)

Global Tourism
8.7bn trips
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Dubai / UAE Medical Industry & Tourism

Key Facts

Medical Tourists

+

AAccording to DHA, Dubai attracted 630,831 international and domestic medical tourists during
2015.

AOut of which 298,359 (47%) were international and 332,472 (53%) were domestic medical tourist
from within the UAE

ADHA Target 2021 » 1.3 million total medical tourist out of which over 600,000 are expected to be
international (projected growth of 12% per annum).

Medical Tourism
Revenues

AAccording to the DHA, medical tourism revenues in Dubai reached US$ 272.5 million (AED 1
billion) during 2015.

ATarget 2020 » anticipated to generate more than US$ 707.7 million (AED 2.6 billion).

Top Countries

o

AMost medical tourists come from GCC countries, wider Arab world, India, Pakistan and other Asian
countries. Top regions includes, Asian (43%), GCC (29%), European (15%), African (7%), others
(6%).

ATarget » to attract patients from Russia, CIS countries, UK, South Asia, Africa and neighboring GCC
countries.

Popular Medical
Specialties

ATop specialties accessed by medical tourists in Dubai » orthopedics, aesthetics, dental, preventive
health and wellness and infertility treatments.
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